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this is our red brief





This is the RED brief. It’s got two purposes:

For Re-briefs - 

So the client’s pulled the rip cord, and the work and most probably the strategy that inspired it has been rejected.

Its time to review what has got you to this point and where you’ve been.

Its time to start over, but with lots of learning added in.

Be careful – this is one project that will need very real attention.

Be positive – the brief is likely to be more direct and you will have a feel for what is right.

Share where you get with your client. Make sure they absolutely agree on the details of the brief so that there’s no room for misunderstanding and that timing and pressure is minimised.
For Pitches – 

They come out of the ordinary and need us to stop doing our day jobs and focus on the big opportunity.

Inspire and be bold. Imagine what if? 

Enjoy it.  

This is what’s needed
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